MODULE II

FACULTY OF ECONOMICS
FIRST SEMESTER / WINTER
Principles of Accounting
Basics of Marketing
Corporate Finance (Financial Management)
Planning and Prognostication
Marketing in Tourism
Entrepreneurship
SECOND SEMESTER/ SPRING

Fundamentals of Management
Marketing Management
Human Resource  Management
International Marketing
Economics
International Economics  
FIRST SEMESTER / WINTER
 
	Course unit title
	Principles of Accounting

	Name and e-mail of the lecturer
	Assoc. Prof. Petya Petrova, PhD    
p.petrova@uni-vt.bg

	Course code
	20167625

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments

	ECTS
	4

	Contact hours
	15

	Course content ( maximum 700 characters)
	This course is an introduction to the basic principles of accounting theory and practice. Emphasis is on analyzing transactions, summarizing them through the use of the general ledger and reporting the results through the preparation of financial statements for use by the internal and external decision makers such as stockholders, trade creditors, banks, unions and government agencies.The course will give the students an understanding of the theory behind the accounting process and will help them make decisions in diverse accounting situations as is provides a logical framework for accounting practice. Topics covered include accounting principles, concepts and conventions; accounting cycle and business transactions; double-entry and T-accounts; foundation of financial reporting and classification of balance sheet and their interpretation.

	Assessment method
	Individual or group assignment


	Course unit title
	Basics of Marketing

	Name and e-mail of the lecturer
	Assoc. Prof. Boyana Boyanova, PhD; 

boyanab@abv.bg

	Course code
	20134277

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments

	ECTS
	4

	Contact hours
	15

	Course content ( maximum 700 characters)
	The subject provides knowledge about the essence of the marketing activity, historical development of marketing, basic concepts, main conceptions in marketing, types of demand according to marketing and its goals, marketing system, marketing environment, consumer behaviour, consumer markets, industrial markets, institutional and government markets, product policy, pricing strategy, distribution policy and promotion policy.

	Assessment method
	Individual  or group assignment


 
	Course unit title
	Corporate Finance (Financial Management)

	Name and e-mail of the lecturer
	Assoc. Prof. Vanya Tsonkova, PhD

vdtsonkova@gmail.com  

	Course code
	20167626

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments

	ECTS
	4

	Contact hours
	15

	Course content ( maximum 700 characters)
	Corporate finance is one of the leading units in the financial system and financial management is one of the most important and essential functions in the management of the business entities. 
In modern terms, when trying to define the main goal of financial management we focus more and more on maximizing the market value of the company with activating of corporate control. As key aspects of financial management in relation to achieving the strategic objective, are outlined: 

· financing of company activity;

·   investment decisions; 

·   dividend policy.

These aspects are of interest not only for  the management team and the current owners, but also for creditors, potential investors, staff, government, etc. 

Purpose of the course  is to systematically clarify the issues related to the financial management focusing on the principles applicable to joint stock companies, proceeding from the fact that they are the most advanced and powerful entities in modern conditions, with various opportunities for funding and investment of accumulated resources. Most principles, however, also apply to other forms of business organization – both personal and limited companies.

The course complies with accounting and tax regulations, with dynamic environment and current needs that the financial management of contemporary companies face.



	Assessment method
	Individual  or group assignment


	Course unit title
	Planning and Prognostication

	Name and e-mail of the lecturer
	Assoc. Prof. Nedko Minchev, PhD

nmintchev@hotmail.com

	Course code
	20041378

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments

	ECTS
	4

	Contact hours
	15

	Course content 
	By the mid-twentieth century the work of organizations was changing very slowly, which made them predictable. This enabled them to organize their activities on the basis of incoming orders, on the basis of current plans and there was no need for transformation. But after 1950 the external environment experienced dynamic growth of changes, however, organizations still retained their predictability. This required in the work of organization alongside the short-term planning, medium-term and long-term planning to be used too. In the 60s and 70s the overall rate of development accelerated and changes in the environment became unpredictable. For this reason long-term strategic planning carried out on the basis of prediction of situations and potential threats and opportunities, using sophisticated mathematical models and expert opinion became the most important one. After the 70-ties changes in the external environment became so sudden and unpredictable that prospective strategic plans ceased to be useful for the organization without detailed planning of strategic tasks, development of forecasts, the extraordinary actions, etc. Only through them operational reporting of changes and providing the necessary practical actions is possible.



	Assessment method
	Exam/Individual  or group assignment


	Course unit title
	Marketing in Tourism

	Name and e-mail of the lecturer
	Assist. Prof.Tsanko Stefanov, PhD

cankostefanov@abv.bg

	Course code
	20041517

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments

	ECTS
	4

	Contact hours
	15

	Course content ( maximum 700 characters)
	The educational content on the subject includes the essence of tourist activity and the need for marketing efforts for its successful realization, marketing mix, marketing micro environment of tourism enterprises, marketing macro environment of tourism enterprises, tourism market; product policy, pricing policy, distribution policy and communication policy of tourism enterprises.

	Assessment method
	Individual  or group assignment


	Course unit title
	Entrepreneurship

	Name and e-mail of the lecturer
	Assoc. Prof. Veneta Hristova, PhD

vhristova@uni-vt.bg

	Course code
	20041403

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments

	ECTS
	4

	Contact hours
	15

	Course content 
	The Entrepreneurship subject introduces the students to the fascinating world of business opportunities and gives them knowledge about business ideas/opportunities practical realization. The subject presents the entrepreneurship concept and further focuses on its contemporary directions. The main subject goals are to acquaint necessary entrepreneurial skills, provide the basic knowledge about small and medium sized businesses and to create positive attitudes for starting and managing own business by learning different dimensions of every stage of the entrepreneurial process. The course also introduces the specifics of doing business in Bulgaria through the EU membership.

	Assessment method
	Exam/Individual  or group assignment


SECOND SEMESTER/ SPRING

	Course unit title
	Fundamentals of Management

	Name and e-mail of the lecturer
	Assoc. Prof. Nedko Minchev, PhD

n.minchev@uni-vt.bg

	Course code
	20053165

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments


	ECTS
	4

	Contact hours
	15

	Course content (maximum 700 characters)
	People realize that management is a science. Science suggests systematic development and verification of theories based on the study of practical behavior. Following the development of the areas of activity, research projects over the past 60-70 years turned the management into a science. The study of management requires analysis of a sufficiently long period of development. This allows the appropriate behavior in various situations to be chosen. Even in today's dynamic environment, thanks to the achieved successful results, management can be seen as a rapidly developing science. It could be said that management is art and science at the same time and can be considered from three points of view:

-as a scientific discipline, since it includes theoretical basis - management theory, principles, methods;

- as a practice, because until the appearance of the theoryn methods, styles of leadership and management of work processes, groups of people and countries were known;

- as an art, as far as the implementation of leadership and management as a field of activity requires a high degree of skill and craftsmanship.

	Assessment method
	Individual or group assignment



 
	Course unit title
	Marketing Management

	Name and e-mail of the lecturer
	Assoc. Prof. Boyana Boyanova, PhD

boyanab@abv.bg

	Course code
	20041421

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments

	ECTS
	4

	Contact hours
	15

	Course content (maximum 700 characters)
	The subject provides knowledge about developing a marketing plan at a corporate management level. Preparing a situation analysis, setting marketing goals, developing a marketing strategy for the company, etc.

	Assessment method
	Individual or group assignment, Developing an individual practical assignment


	Course unit title
	Human Resource  Management

	Name and e-mail of the lecturer
	Assoc. Prof. Veneta Hristova, PhD     
vhristova@uni-vt.bg, vhristova@gbg.bg

	Course code
	2002624

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments

	ECTS
	4

	Contact hours
	15

	Course content (maximum 700 characters)
	The competitive advantages of the business organization undoubtedly depend on how its most valuable resource is managed - people. Human resources are the providers of knowledge, skills, abilities, professional experience and competences, relationships, talent, etc., which achieve the strategical goals by the whole organization in the most effective way, but only managed through modern human resource management (HRM) systems. The subject aim is to provide knowledge about the most important aspects of contemporary theoretical and practical aspects of HRM. The course examines a wide range of issues presented in 15 themes, some of them present the classical aspects of HRM, another - focus on new theoretical and theoretical-practical moments, and the third is entirely practical. The subject focuses on such aspects as planning, selecting HR, career development, compensation of employees, management of the staff relations, as well as the relationship HRM - organizational culture, HRM- corporate social responsibility.

	Assessment method
	Individual or group assignment, Developing an individual practical assignment


	Course unit title
	International Marketing

	Name and e-mail of the lecturer
	Assist. Prof. Tsanko Stefanov, PhD

cankostefanov@abv.bg

	Course code
	20041444

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments


	ECTS
	4

	Contact hours
	15

	Course content ( maximum 700 characters)
	The subject provides knowledge about international marketing-mix, international company environment, segmentation of international markets, international product company policy, international pricing company policy, international distribution company policy, international communication company policy etc.



	Assessment method
	Individual  or group assignment


	Course unit title
	Economics

	Name and e-mail of the lecturer
	Assist. Prof. Ivan Byanov, PhD 

byanov2003@abv.bg

	Course code
	1998752

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments


	ECTS
	4

	Contact hours
	15

	Course content ( maximum 700 characters)
	Economics is a study of mankind in the ordinary business of life.” So wrote Alfred Marshall, the great 19th-century economist, in his textbook, Principles of Economics. Although we have learned much about the economy since Marshall’s time, this definition of economics is as true today as it was in 1890, when the first edition of his text was published.

Our emphasis on practice exercises and numerous, varied problems sets this course apart from others. Based on our experience, students need drill in order to internalize economic theory. They need to work through many problems that are tangible, problems that have specific equations and numbers in them.

Anyone who has mastered a skill or a sport, whether it be piano, ballet, or golf, understands that a fundamental part of the learning process involves repetitive drills that seemingly bear no relation to how one would actually execute the skill under “real” conditions.

	Assessment method
	Individual or group assignment


	Course unit title
	International Economics  

	Name and e-mail of the lecturer
	Assist. Prof. Nevena Byanova 

n_byanova@abv.bg

	Course code
	20041462

	Learning activities and teaching methods
	Lectures, discussions, individual and group assignments


	ECTS
	4

	Contact hours
	15

	Course content ( maximum 700 characters)
	International economics, as basic economic theory, is an integrated part of Economics. It is an interdisciplinary subject focused on the relations between countries with opened national economies. The course in International economics systemizes topics on international trade and the role of firms in it, international finances, foreign investments, regional economic integration, developing countries, etc. It covers key concepts and practical applications of two main topics – international trade and international finance. The purpose of this course is to provide learning experience on characteristics and trends in International economic relations, their policy and regulation, their place in global economy. 

In 21st century regionalization and globalization has made citizens of all countries much more aware of the worldwide economic forces that influence their fortunes. That’s why the topics in the course discuss key features of international economic relations. We concentrate on how events in the global economy influence each country’s economic fortunes, policies and political debates. In this context the main topics in the course are:

International Trade Theory and Policy

Exchange rates and Open Economy Macroeconomics

European economic integration

Globalization 

Developing countries

The material covers the most important recent developments in international economics which helps students to understand the changing world economy and analyze actual problems in international economic policy. In classes students are asked to apply what they have learned to real-world data or policy questions. 

	Assessment method
	Individual or group assignment


